Spatial Analysis in Decision Making: A Eur



Agenda

Set Context
Examples of Real Impacts
Thoughts on Future Challenges

s ConsultingWhere
UEEZE"  paximising the value of location information



Geo-information Hype Cycle

Hype
Blockchain (2 O 1 8)
3D Printing \.
Location-based Autonomous
Machine @ vehicles
Learning
\. Indoor
Smartphones positioning Enterprise Colnsumer
GIS ocation
(new sensors) \. Augmented Geosocidl L|DAR apps
Spatial LDAR ( reality Location  networks
Knowledge \‘ Bathymetry \. B|g sel::aizg
Infrastruct Vi
AITastiucire Smart cities
Vlrtual U Vs FOSS
Reality Cube Sats
Internet of Opgn Crowd sourcin
./ Things data 9
GNSS
’ Smart metering
o Wearaple t l /. Gamification
Geo- \ Linked data
Robotics
\
N Time
Technology Peak of Trough of Slope of Plateau of
trigger expectations disillusionment enlightenment productivity

ConsultingWhere,
with acknowledgements to Gartner research

',L MOWhere

value of location int



ConsultingWhere

ising the value of location information




